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Samantekt

Bolusetning gegn COVID gengur haegt i Kanada og i lok mars voru um 7% af pjédinni buinn ad fa eina eda tveer
sprautur. Midad vid ganginn i Kanada pa mun taka 10 manudi ad bdlusetja 75% af pjodinni.

Vegna pessi hve haegt gengur ad bdélusetja pa er 6ljést hvenaer matvaelapjénustu geirinn opnar i staerstu borgum
Kanada og sama gildir um ferdapjonustu

Kanada var 4 steersti ferdapjénustu markadur [slands arid 2018 en datt nidur i 7 saeti 2019 vegna brotthvarfs WOW
air.

Godur arangur hefur nadst i markaéssetningu sjavarafurda i Kanada fra arinu 2013 og veruleg aukning er 8 virdi og
magni arid 2019 pratt fyr|r gjaldprot WOW air m.a. vegna mikillar auknlngar a frystum afurdum. Samdrattur

2020/2019 var mun minni en buist var vid eda um 8% i |jési pess ad engin bein flug hafa verid til Kanada fra islandi
sidan i mars 2020.

Kanada markadur er {slandi mikilvaegur og rymi fyrir aukinn utflutning og pjénustu t.d. & erlendri fjarfestingu fra
Kanada:

— Kanada er 11 steersti markadur Islands { Gtflutningi & ferskum fiski hvad vardar magn og 9 steersti hvad vardar
virdi a ferskum fiski.

— Kanada er eru 13 steersti Utflutningsmarkadur islands hvad vardar virdi (naesta enginn Gtflutningur 4 ali eda
kisil til Kanada).

— Kanada er 12 steersti markadur islands i heildarutflutningi & sjavarafurdum hvad vardar virdi.

—  Kanada er 10 steersti markadur islands fyrir silung og 12 fyrir lax & pari vid Holland, Frakkland og Sviss. bad aetti
Ollu samkveemt ad vera gédar framtidarhorfur fyrir islenskar sjavarafurdir og taekni til Kanada.
Ségulega séd gédur markadur fyrir saltfisk en utflutningur hefur verid brokkgengur og markadurinn virdist ekki halda
athygli seljenda a Islandi

Samkvaemt kdnnun adalraedisskrifstofunnar kemur fram ad taeknifyrirtaeki i sjavarutvegi og matvaela framleidslu hafa
mikinn ahuga a Kanada markadnum.

[ framhaldi af fyrirlestraferd islensks sérfraedings a svidi jardhita hafa vidraedur stadid yfir vid nokkra adila a
vesturstrond adila um adkomu ad nytingu jardhita. A pvi svidi gaetu verid verkefni fyrir islensk verkfraedifyrirtaeki i
framtidinni.

island stendur vel i huga neytenda i Kanada



Ferdapjonusta Kanada



Samdrattur i komum ferdamanna fra Kanada til islands nam 30% arié 2019
samanborid vid 2018 vegna gjaldprots WOW air i lok mars sama ar. Rétt rimlega
7000 farpegar komu til islands fra Kanada arid 2020.
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N-Amerika er steersta vidskiptaland islands i ferdapjonustu med 543 pusund farpega
arid 2019

Ferdamenn eftir markadssvaedum
Tourists by markets — The Nordics, The UK, Mid/S Europe, N-America, other
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Utflutningur til Kanada



Sjavarafurdir megin utflutningsgreinin til Kanada

Utflutningur fra islandi til Kanada
Total Export to Canada
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Utflutningur til Kanada voru taepir 9 milljardar kr. arid 2020 og hefdbundinn
utflutningur eykst.

« Arin 2018 og 2019 voru ekki hefdbundin ar i utflutningi til Kanada og kemur til vegna
—  Utflutnings & flugvélum (17 ma.) arié 2019
— Stor aukins atflutnings a ali arid 2018 m.v. hefdbundid markadsar

e Sala a sjavarafurdum er 82.5% af heildarutflutning til Kanada

 Midgengi ISK leekkar um rim 9% gagnvart Kanada dollar



Utflutningur fra Islandi til Kanada
Midgengi ISK per CAD veikist um 9.2% milli ara
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Heildarutflutningur um 16.000 tonn
Total export 16.000 tons in seafood

Magn dregst saman um 8% en virdi eykst um 12% / Volume decreases by

8% but value increases by 12%
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Magn dregst saman um 18%, virdi um 23%
Volume decreased by 18%, value by 23%
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Magn eykst um 12%, virdi eykst um 40%
Volume increased by 12%, value by 40%
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In Million ISK
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Utflutningur fra islandi til

Kanada
burverkadur saltfiskur / Dry Salted
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Fiskimjol

Enginn utflutningur 2019

No export in 2019

Utflutningur fra islandi til Kanada
Fiskimjol / Fishmeal Value
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Sala a humri hrynur
Afli dregst saman og humarinn
hverfur af markadnum
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Seafood Expo North America
Kaupstefnur i Kanada og BNA

Seafood Expo North America er a dzetlun 11-13. juli. SENA 2020 var aflyst.
e Bas a syningunni sidan 2012. Hér eru nidurstédur 2019

— 9 fyrirtaeki taka patt i afurda basnum og 3 i taekni og bjonustu hluta
svningarinnar 2019

— Markadssamstarf med SeafoodSource

* Auglysing a vefsidu og fréttabladi SeafoodSource asamt markposti
a 2600 sjavarutvegsfyrirtaeki i Nordur Ameriku

— Markpostur til 1200 fyrirteekja i Nordur Ameriku
— Eftirfylgni eftir syningu
* Kaupstefnur
— Teekni og pjonustufyrirtaeki markadsadgerdir veeri ahugavert ad skoda
fyrir austurstrond Kanada og BNA haust/vetur 2021

— Sjavarafurdir, sidasta kaupstefna i Toronto var haldin arié 2013 og

skiladi um 800 milljonum ISK i samningum og veeri ahugavert ad skoda
Toronto aftur 2021/2022



https://www.iceland.is/iceland-abroad/us/nyc/news-and-events/seafood-products-technology--services---iceland-booths-2555--2065/13745/

Island stendur vel i hugum
neytenda i Kanada



Association
s with Ice,
Snow and
Cold are at

2017 levels.

“Other:"”

9% - Positive remarks (purity,
beauty, friendly people)

5% - Geography (far away,
Reykjavik, northern, small)
3% - Products (Blue Lagoon,
spas, vodka, yogurt, spirits)
1% - Negative remarks
(expensive)

7% - no answer

Top-of-mind Associations with Iceland
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Intent to Travel to Iceland

Have you ever considered visiting Iceland?
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Intent to travel to Iceland has declined slightly — from 56% in 2017 to 51%

in 2019. Only 19% of consumers have not considered visiting Iceland.




Appeal of Iceland

How appealing is Iceland as a travel destination to
you?
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Appeal of

Iceland is strong

but slightly less
s so than in 2017.
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One In
two

Canadian
consumers are

HIGHLY

INTERESTED
In learning more
about Iceland.

Interest Is at the
2015 levels.
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How interested are you in learning more about

Iceland?
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Interest In Icelandic Products

How interested are you in the following products from Iceland? (%,

high interest)
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Seafood Consumption

79%
Important that

Restaurants
Serve Seafood

82% 90%

Order Seafood

Eat seafood In Restaurants

When selecting a restaurant it’s

Order seafood in restaurants: ) g
important that it serves seafood

Eat seafood: = 17% more than half the time

25% at home . = 32% very important
o,
15% in restaurants . 72? less than half the time =  47% somewhat important
42% both at home and in = 10% never = 22% not at all important
restaurants (among those who eat seafood (among those who eat seafood N=834)

18% do not eat seafood N=834)



Attributes of Icelandic
Seafood

Opinions of Icelandic
seafood are stable

over the years.
L

Which of the following describes what you
think of Icelandic seafood? (%)
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—Fresh —High quality
—Healthy —From a pure environment
—Wide selection —Expensive

—No opnion/Don't know



Hlynur Gudjénsson
hlynur@mfa.is

+1 646 282 9360

(begar hringt er fra Islandi: 545
7766)



